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WHO WE ARE

The Art Institutes
(www.artinstitutes.edu), a system of
more than 45 education institutions
located throughout North America, is
an important source of design, media
arts, fashion, and culinary arts
professionals. Led by President
John M. Mazzoni, each school within
The Art Institutes system is licensed
by the state in which it is located and
accredited by accrediting bodies
recognized by the U.S. Department of
Education.

The Art Institutes system of schools
extends back to 1921, when The Art
Institute of Pittsburgh opened its
doors. In 1970, Education
Management Corporation (EDMC)
acquired the school and has served
as the parent company of The Art
Institutes ever since. EDMC is
among the largest providers of private
post-secondary eduation in North
America, based on student enrollment
and revenue. Founded in 1962,
EDMC is headquartered in Pittsburgh.

WHERE WE EDUCATE

The Art Institutes schools are located
in these cities:

Arlington, VA Milwaukee, WI
Atlanta, GA Minneapolis, MN
Austin, TX Nashville, TN
Boston, MA New York, NY

(Brookline) Orange County, CA
Charleston, SC (Santa Ana)
Charlotte, NC Philadelphia, PA
Chicago, IL Phoenix, AZ
Cincinnati, OH Pittsburgh, PA
Dallas, TX Portland, OR
Decatur, GA Sacramento, CA
Denver, CO Salt Lake City, UT
Detroit, Ml (Draper)

(Novi) San Antonio, TX
Durham, NC San Bernardino, CA

Fort Lauderdale, FL San Diego, CA
Fort Worth, TX San Francisco, CA

Hollywood, CA Schaumburg, IL
Houston, TX Seattle, WA

(two locations) Sterling, VA
Indianapolis, IN Sunnyvale, CA
Jacksonville, FL Tampa, FL
Kansas City, KS Tucson, AZ

(Lenexa) Vancouver, BC
Las Vegas, NV (Burnaby)

(Henderson) Virginia Beach, VA
Los Angeles, CA York, PA
Miami, FL

The Art Institutes schools also offers
many programs online.

QUALITY
What We Do

The Art Institutes offer a broad range of programs including Audio
Production; Culinary Arts; Culinary Management; Fashion Design;
Fashion Marketing; Graphic Design; Industrial Design; Web Design &
Interactive Media; Interior Design; Media Arts & Animation; Photography;
Restaurant Management; and Video Production. Not all programs are
offered at all schools.

The Art Institutes schools offer programs in a variety of formats — including
traditional classroom work, online learning, night and weekend programs,
and study abroad opportunities. In addition, The Art Institutes sponsor a
variety of art competitions each year, including programs focused on
fashion design, graphic design, and film.

T COMMUNITY
How Our Students are Making a Difference

Faculty members of The Art Institutes schools are not only skilled
instructors, but also trained professionals in their fields, enabling students to
graduate from the program with skills necessary to pursue rewarding
careers in a highly-competitive industry. To allow students to sharpen their
creative skills outside the classroom, The Art Institutes also coordinate a
number of innovative programs — from the “Cool vs. Cruel” fashion design
competition to a national “Web Raising” project, in which students create
dozens of websites for not-for-profit organizations providing services in the
arts, the environment, social programs, and education.

{fc GROWTH
~  Who We Educate

With a collective enroliment of 76,500 students as of Fall 2009, The Art
Institutes schools continue strong enroliment and geographic growth as
students seek a respected program in design, media arts, fashion, culinary
arts, and more. To expand its reach to more students and honor the
service of our nation’s veterans, The Art Institutes are actively working
with the U.S. Department of Veterans Affairs in the “Yellow Ribbon”
reduced tuition program, part of the post-9/11 G.1. Bill.
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